
Analysis of the Effect of Social
Media Usage, Search Engine
Optimization, and Content

Strategy on Business Growth in
the E Commerce Industry in

Indonesia
by CHECK Similarity

Submission date: 12-May-2024 08:36PM (UTC-0700)
Submission ID: 2377867351
File name: 2._WSI-KW-02_11-18_-1.pdf (340.11K)
Word count: 4103
Character count: 24477



1

5

5

6
7

9

20

24

29



3

6

9

10

11

11

15

18

25

26

27

36

38



1

2

2

2

8

8

13

22

28

31



12

16

21

34

37

39

40



19

23

32

35



4

17

30



3

12

14

33





17%
SIMILARITY INDEX

14%
INTERNET SOURCES

5%
PUBLICATIONS

7%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

Analysis of the Effect of Social Media Usage, Search Engine
Optimization, and Content Strategy on Business Growth in
the E Commerce Industry in Indonesia
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to King's Own Institute
Student Paper

stratfordjournals.org
Internet Source

doaj.org
Internet Source

intangiblecapital.org
Internet Source

repository.unpkediri.ac.id
Internet Source

www.grafiati.com
Internet Source

lib.ui.ac.id
Internet Source

Guiseppe Getto, Suzan Flanagan, Jack
Labriola. "The People, Practices, and
Technologies Central to Content Strategy",



9 1%

10 1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

Journal of Technical Writing and
Communication, 2023
Publication

Omar Salah, Mohannad Ayyash. "E-
Commerce Adoption by SMEs and Its effect
on Marketing Performance: An Extended of
TOE Framework with AI Integration,
Innovation Culture, and Customer Tech-
Savviness", Journal of Open Innovation:
Technology, Market, and Complexity, 2023
Publication

scite.ai
Internet Source

growingscience.com
Internet Source

gbata.org
Internet Source

openaccessojs.com
Internet Source

Submitted to Foreign Trade University
Student Paper

Submitted to University of Birmingham
Student Paper

repo.bunghatta.ac.id
Internet Source



17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

Submitted to Higher Education Commission
Pakistan
Student Paper

ejournal.poltekbaubau.ac.id
Internet Source

Submitted to Universiti Kebangsaan Malaysia
Student Paper

e-journal.undikma.ac.id
Internet Source

ecojoin.org
Internet Source

ijmr.net.in
Internet Source

unsworks.unsw.edu.au
Internet Source

wnj.westscience-press.com
Internet Source

www.igi-global.com
Internet Source

www.koreascience.or.kr
Internet Source

Submitted to Berlin School of Business and
Innovation
Student Paper



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

30dayincomeformula.com
Internet Source

discol.umk.edu.my
Internet Source

eprints.perbanas.ac.id
Internet Source

pdfs.semanticscholar.org
Internet Source

e-journal.president.ac.id
Internet Source

etd.uum.edu.my
Internet Source

www.strategicinsights.net
Internet Source

gtg.webhost.uoradea.ro
Internet Source

online-journals.org
Internet Source

rua.ua.es
Internet Source

scindeks-clanci.ceon.rs
Internet Source

www.um.edu.mt
Internet Source



40 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

Faikoğlu, Zeynep Kiremitçi. "Factors that Drive
Mobile Commerce Advocacy of Generation Z",
Marmara Universitesi (Turkey), 2023
Publication


